
F1ARL Idea Fest Season 1 Concludes, Insights From Chicken Soup for the Marketing Soul, Fonepay Business 
Academy Conducted Workshops and Latest Trending Tech Insights Around Globe and more!

MAGH ISSUE, 2081

We hope you kicked off the New Year with a bang and some epic celebrations. Hope you 
all have set up your new year resolutions and already started working on them. Here’s 
to good vibes and smashing success in the year ahead! Without further delay let’s jump 
straight into this month’s buzzing edition of Pitstop!

First up, we’ve got the roundup of key events and updates from last month around F1Soft 
Group. Up next, we dive into F1Techscape to bring you the latest tech news from around the 
globe and wrapping up with #LifeatF1Soft.

As usual, you are always welcome to contribute to this newsletter in any part, whether you 
want to share a message, photos, or even recommend some songs and books. We would 
love to see your participation. Please email us at MarketingCommunication@f1soft.com, 
and we will take care of the rest.

WELCOME BACK TOWELCOME BACK TO

PITSTOP! PITSTOP! 

#LifeatF1Soft

OFFERS

The Fonepay Business Academy successfully organized a series 

of impactful workshops and sessions aimed at enhancing digital 

payment literacy across Nepal. Events were held at Hotel Mala Inn, 

Hilton Kathmandu, and Kathford International College, reaching 

a diverse audience that included customer service teams, 

back-office operations team of Member BFIs and Wallets, as well 

as students. These initiatives addressed various aspects of digital 

payments, such as processing, reconciliation, and fraud prevention, 

ensuring participants were well-informed and prepared for the 

evolving digital landscape. The academy’s efforts have significantly 

contributed to raising awareness and building expertise in digital 

payments, empowering individuals and organizations for a brighter 

future.

Workshop at Ghorahi, Dang
Fonepay Business Academy organized a 

comprehensive workshop titled “Fundamentals 

of Payment Service Program and Customer 

Service Handling” on 28th Mangsir 2081 in 

Dang, Ghorahi. The workshop was designed 

to enhance the skills and knowledge of 

relationship managers and customer service 

personnel, emphasizing key aspects of 

payment services and effective customer 

service management. Running from 9:00 AM 

to 5:00 PM, the session provided participants 

with practical insights and tools to improve 

their service delivery. A total of 19 participants 

from 11 different banks attended the workshop, 

making it a successful and interactive learning 

experience. The training was well-received and 

offered a valuable platform for networking and 

professional development within the financial 

services sector.

Digital Payment Literacy Session 
at Kathford International College of 
Engineering and Management
Fonepay Business Academy organized a 

Digital Payment Literacy session at Kathford 

International College on 15th Poush 2081. The 

session was led by Mr. Anish Bhurtel, Manager 

of Risk Management and Compliance, and 

Mrs. Samikshya Sharma, Manager of Business 

Academy. It covered topics like the current 

state of digital payments, popular Fonepay 

services, and the future of digital payments in 

Nepal. A major focus was on understanding 

and preventing fraud in digital payments, 

offering students practical tips. The session 

was interactive, with quizzes and games that 

kept the 100+ participants engaged, making 

it both informative and enjoyable. It helped 

students better understand digital payments 

and their risks, preparing them for the digital 

future.

Workshop at Kathmandu
The Workshop on Digital Payment Operations: 

Payment Processing, Reconciliation, 

and Dispute Management, held on 12th 

Poush 2081 in Kathmandu, was a highly 

fruitful event for participants, particularly 

those from Back-Office Operations and 

Reconciliation teams. The comprehensive 

session, conducted from 9:00 AM to 5:00 PM, 

provided attendees with essential knowledge 

and skills to enhance operational efficiency, 

improve payment processing accuracy, 

and effectively manage disputes. Feedback 

from participants was overwhelmingly 

positive, emphasizing the practical value 

and relevance of the workshop content. 

The insights gained are expected to help 

participants streamline daily tasks, foster 

stronger client relationships, and contribute 

to improved service quality and customer 

trust within their respective organizations.

                     Business Academy Conducted 
Workshops and Digital Payment Literacy Session

In 2024, Fonepoints achieved remarkable 

milestones, connecting with over 673,000 

loyal customers, issuing more than 59 

crore+ points, and redeeming over 3.9 crore 

points to transform user loyalty into real 

value. With a portfolio of 800+ exclusive 

deals, the platform provided exciting 

rewards and exceptional offers throughout 

the year. This success was made possible 

through the steadfast collaboration with 

partners, Fonepay and eSewa, whose 

dedication played a crucial role in these 

accomplishments. Looking ahead to 2025, 

Fonepoints remains committed to making 

loyalty even more rewarding.

Fonepoints 2024:
A Year of Gratitude and 
Rewards

“ Fonepoints ;+u ;w}+ l/jf8]{8 “

Oliz Store, Nepal’s trusted name for premium gadgets and accessories, celebrated the launch of its 13th outlet, marking its 

first-ever flagship store at Maharajgunj Plaza on December 20, 2024. This flagship store represents a new chapter for Oliz Store, 

offering customers a state-of-the-art retail experience paired with an extensive range of high-quality products. 

Adding to the excitement, Foneloan customers can now enjoy the convenience of ‘Buy Now, Pay Later’ through HamroBNPL by 

Foneloan directly in-store and enjoy 0% Down Payment and Interest Free* EMIs. This collaboration ensures a seamless shopping 

experience for customers to purchase their favorite gadgets and accessories without immediate financial strain. 

The flagship store features hundreds of products from over 25 renowned global brands, including Apple, Samsung, KEF, JBL, 

harman/kardon, Marshall, Nothing, DJI, GoPro, and many others. New products have also been added to the Oliz Store’s 

HamroBNPL Page, giving customers even more options to explore and enjoy. You can discover hundreds of products from 25+ top 

brands! Explore the expanded collection here: https://foneloan.hamrobazaar.com/merchant/OS0016. 

HamroBNPL and Oliz Store Team Up to 
Unveil Flagship Outlet at Maharajgunj Plaza

Don’t wait—shop today and upgrade your tech!
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F1 TECHSCAPE

Google has launched Gemini 2.0, its latest AI 

model, featuring a chat-optimized version 

available globally and an experimental 

multimodal version for developers with 

text-to-speech and image generation 

capabilities. Positioned as a significant upgrade 

from its predecessors, Gemini 2.0 focuses on 

enhanced usability, outperforming earlier 

models in areas like code generation and factual 

accuracy while lagging slightly in handling longer 

contexts. The multimodal version will be widely 

available in January 2025, with plans to integrate 

Gemini 2.0 across more Google products. This 

release underscores Google’s push to compete in 

the AI race against Microsoft, Meta, and OpenAI, 

while exploring agentic AI models capable of 

predictive and autonomous actions under user 

supervision.

Google Releases the First of 
its Gemini 2.0 AI Models

Meta has updated its Ray-Ban Meta 

smart glasses with AI-powered video 

capabilities, real-time language 

translation, and Shazam integration. 

The v11 software update enables the 

glasses to process visual data and 

provide real-time responses, while also 

translating speech between English, 

Spanish, French, and Italian, with audio 

output or transcripts. Announced earlier 

this year, the glasses now also support 

features like setting reminders and 

scanning QR codes via voice commands, 

enhancing their utility for users in the U.S. 

and Canada.

Meta Adds Live Translation,
AI Video to Ray-Ban Smart Glasses

Digital Wallets as catalyst for financial inclusion

Digital wallets have emerged as key players 

in financial inclusion by reaching underserved 

population in regions like Africa and South 

Asia. Wallets offer convenience, flexibility and 

accessibility that traditional banking often 

struggle to provide, especially in rural or 

underbanked regions. Here banks have a golden 

opportunity to partner with digital wallets to 

extend their reach without the need for physical 

branches.

Complementary Service, not competition
Banks are founding pillars for features such as 

long-term savings, large scale landings and 

robust financial management. On the other hand, 

wallets have their expertise in microtransactions, 

peer-to-peer payments, utility payments and 

day-to-day financial convenience.

Data Driven Insights
Digital wallets generate rich transactional data. 

This data can be used to analyze a customer’s 

financial health. As a result, banks and wallets 

collaborate to deliver robust financial services like 

digital lending, personalized financial products 

and create targeted marketing strategies. Wallets 

can nudge users towards saving by linking with 

banks for higher interest accounts or investment 

options.

Technological Innovation
Banks can leverage digital wallet technologies 

to modernize their payment systems, reduce 

transaction costs, and improve real-time 

transaction capabilities. The agile technological 

infrastructure of digital wallets provides an 

As per data published by Nepal Rastra Bank (NRB), by Ashoj 

2081 there are 26 Payment Service Providers in the country. 

With the rapid growth in the number of digital wallets and 

increasing volume of transactions through these wallets, there 

have been concerns among legacy banks being overshadowed 

in transforming the digital financial landscape of the nation. 

However, rather than viewing digital wallets as a threat, banks 

have a golden opportunity to collaborate with these tech-driven 

platforms, enhancing the financial ecosystem for businesses and 

consumers alike. A good example of wallet-bank collaboration 

is Revenue Management Information System (RMIS) payment 

enabled by Financial Comptroller General Office (FCGO) where 

customers can make various revenue payments and the revenue 

is credited in revenue accounts maintained by the government 

in various banks in real time. Here’s why banks and digital wallets 

are not adversaries but allies in the making.

Collaborating for the Future:
How Digital Wallets and Banks
Can Thrive Together

opportunity for legacy banks to accelerate their 

digital transformation.

Conclusion: A Partnership for Progress
The rise of digital wallets is not a threat to legacy 

banks but a call to collaborate and innovate. 

When digital wallets and banks, the two giant 

pillars of the financial ecosystem work hand in 

hand the result is more inclusive, efficient, secure, 

data driven and trustworthy. Customer centric 

financial ecosystem is the need of the hour and 

this can only be achieved through the synergy 

between banks and wallets. To conclude, rather 

than seeing wallets as disruptors, banks should 

embrace them as partners in progress.

Saroj Bhurtel
Head-Bank and Corporate Relations

eSewa Ltd.

On the 21st of Poush, Esewa Money Transfer 

demonstrated its commitment to education through 

its Corporate Social Responsibility (CSR) program. 

During a special event, the company provided 

shoes and socks to 126 students of Shree Indreshwor 

Secondary School in Panauti Municipality-7, Kavre. 

Established in 2008, the school serves students from 

Nursery to Grade 10.

Similarly, Esewa Money Transfer extended its support 

to Shree Parvati Secondary School in Bajura. At a 

program held at the company’s head office, CEO 

Ajesh Koirala handed over a laptop and essential 

educational materials to the school’s representatives. 

The event, attended by company officials and school 

representatives, underscored a shared commitment 

to improving educational opportunities in rural areas.

This initiative aims to enhance students’ access to 

education and technology, fostering their academic 

growth. CEO Koirala highlighted the company’s 

dedication to prioritizing CSR efforts focused 

on education and technology development in 

underserved regions. School authorities expressed 

their gratitude, emphasizing the positive impact 

this support will have on the students’ learning 

experience.

Esewa Money Transfer 
Supported Different Schools 
Under Its CSR Program

F1ARL Idea Fest Season 1
Concludes with Winner Announcement
and Prize Distribution

Insights From Chicken Soup for the 
Marketing Soul: Masters Sharing 
Knowledge on Their Overall Experience

The inaugural season of F1ARL Idea Fest, 

an internal innovation tournament by 

F1Soft Group, concluded on an exciting 

note with the announcement of winners 

and prize distribution. The event, designed 

to foster creativity, collaboration, and the 

generation of groundbreaking business 

ideas, showcased the talent and ingenuity 

of F1Soft’s team members.

Over 40 teams comprising 100+ 

participants registered for the competition, 

and 11 compelling idea papers made it 

to the final evaluation. The submissions 

covered a range of innovative solutions 

aimed at transforming and enhancing the 

financial and technological landscape of 

Nepal.

A distinguished panel of experts evaluated 

the ideas, providing valuable insights and 

feedback. The jury members included 

Adwait Ratna Tuladhar dai, Sanat Kumar 

Paudel dai, Yogesh Bhattarai dai, Subodh 

Sharma dai, and Rabi Shakya dai. Their 

extensive discussions led to the selection 

of three outstanding teams as winners of 

this season.

The third prize went to Team Beyond 

Transactions for their innovative idea that 

emphasized tailored financial assistance 

during crucial times, earning them a cash 

prize of Rs. 75,000. Likewise, the second 

prize was bagged by Team InsureKart. 

This exceptional idea earned the team Rs. 

1,25,000 in prize money. The top honor was 

claimed by Team Account Aggregator 

with their visionary project. The team was 

awarded the grand prize of Rs. 2,00,000.

The F1ARL Idea Fest Season 1 was 

more than just a competition; it was a 

celebration of innovation, teamwork, 

and collaboration to push boundaries. 

The event demonstrated the immense 

potential within F1Soft Group and 

highlighted how fostering a culture of 

innovation can lead to impactful ideas. 

As the curtains close on this successful 

season, the F1Soft family looks forward 

to the next chapter of Idea Fest, aiming 

to inspire even more groundbreaking 

solutions in the future. Congratulations to 

all the winners and participants for their 

incredible efforts and contributions!

The much-anticipated marketing 

knowledge-sharing session, Chicken 

Soup for the Marketing Soul, concluded 

successfully, leaving attendees inspired 

with fresh ideas. Hosted by the Biz Club, 

the event brought together marketing 

maestros from different companies 

of F1Soft Group under one roof, each 

delivering insights peppered with 

creative metaphors and relatable 

themes.

The session kicked off with Sushrin Joshi, 

Marketing Manager of Jum Jum, who 

posed the age-old question, “What came 

first? The egg or the chicken?” Sushrin 

dived into the topic of customer versus 

rider onboarding, sharing strategies and 

challenges faced in balancing the needs 

of both groups to create a seamless 

experience.

Next up was Yunus Joshi, Marketing 

Manager of FoneNXT, who humorously 

explored “Why did the chicken cross 

the road?” Yunus detailed the journey 

of growing Orangenxt’s customer 

base from a modest 500 to an 

impressive 50,000, providing practical 

tips on scaling user acquisition while 

maintaining engagement.

Adding to the mix, Salina Nakarmi, 

Head of Marketing at Fonepay, shared 

the valuable lesson of “Don’t put all 

your eggs in one basket.” Her talk 

emphasized the importance of strategic 

media planning and diversifying efforts 

to maximize reach and impact while 

mitigating risks.

The final speaker, Abhisekh Maskey, 

Marketing and Communications 

Manager of F1Soft, brought the session to 

a flavorful close with his topic, “Chicken 

from KFC.” Abhisekh highlighted the 

significance of value-based branding 

and shared how authenticity and a clear 

brand message can leave a lasting 

impression on customers.

The event was a perfect blend of humor, 

creativity, and deep marketing insights. 

Each speaker brought their unique 

perspective, offering actionable advice 

and sharing their experiences from the 

field. Attendees left the session with a 

clearer understanding of marketing 

dynamics and innovative strategies to 

implement in their own roles. To wrap 

up the evening on a high note, the 

participants were treated to a delicious 

KFC dinner, making it a delightful end to 

a knowledge-filled day.

In the fast-paced and evolving world of 

technology, staying relevant and ahead of the 

curve is essential for all the tech companies and 

teams. I introduce you to innovation, nurturing, 

fun, and research alliance, a.k.a. F1ARL INFRA Club, 

a trailblazing team dedicated to research and 

solving the biggest challenges revolving around 

Infrastructure, Data, Networks and Systems. 

The club is steadfast in its commitments to 

foster an engaging and collaborative research 

environment, taking the challenges and the steps 

needed to transform the F1Soft Group in terms of 

technology. As all the verticals in the F1Soft Group 

are handling more workloads than ever, which is 

only going to increase, we have recently directed 

our efforts with focus on scalability to prepare 

our systems to handle workloads seamlessly in 

the future as well. I would like to give a glimpse 

of the exciting developments coming from this 

forward-thinking group.

 One of the club’s new research initiatives is the 

creation of a Scalable Data Pipeline, designed 

to streamline data extraction and eliminate the 

inconsistencies that often slow down operations. 

By automating the queries and consolidating 

data into a single source of truth, the solution’s 

objectives are to reduce human errors and 

enhance processing speed. The focal point of 

the project is the horizontal scalability, which is a 

perfect fit for high-demand and data-intensive 

platforms where quick, reliable data access and 

analysis is a must.

 Another endeavor of the club treads along the 

Queueing Infrastructure that aims to solve the 

issue of slow synchronization between bank 

servers and our systems. Upon completion 

and implementation of this research, we will 

be able to throttle loads, ensuring smooth and 

uninterrupted operations even during peak 

traffic. The scalability built into the system will 

allow our capabilities to grow without sacrificing 

the service quality, making it an invaluable 

asset for platforms like Fonepay.

 

The INFRA Club is also addressing the 

challenge of fragmented monitoring and 

troubleshooting with the ongoing research on 

Centralized Logging and Monitoring systems. 

By unifying logs from multiple applications, 

this project upon implementation promises 

to simplify problem-solving and monitoring 

while supporting scalability. This project can 

be a game changer for collaborative delivery 

from multiple verticals to large enterprises. It 

also eliminates the redundancy of multiple 

different logging infrastructures implemented 

across all verticals to one standardized logging 

infrastructure.

 

In the realm of network security, the club is 

making attempts to adopt Wireguard VPN 

Protocol to optimize and amplify our VPN 

performance. With faster connection speeds 

and more robust encryption standards, our 

research attempts to utilize the protocol to 

handle higher loads without compromising 

security. With increasing demands of secure 

communications, this to be a knowledge base 

and a possible alternative or extension to our 

existing VPN system.

 

Finally, the club is also working on Enhancing 

Caching Performance through KeyDB that 

addresses a critical issue for high-traffic 

platforms. The immediate need to navigate to 

Redis-compatible open source solution with 

support for multi-master and cluster based 

scalable and highly available caching systems 

makes this research even more remarkable. If 

successful, this research can be a milestone for 

faster and reliable caching, making it vital for all 

companies, especially eSewa and Fonepay that 

rely on high-performance systems.

 

Through these projects, the INFRA Club is setting 

new standards in infrastructure, and also 

pioneering cross-vertical collaboration which 

aligns directly with the F1Soft Group’s vision of 

TIGER on a CLIFF. The team is constantly paving 

the way for driving innovation in the F1Soft 

Group, pushing the boundaries to the extent 

that is possible. 

INFRA Club’s
Research Initiatives

Sambhav Bhurtel
Research Lead, INFRA Club, F1ARL

Sr. DevOps Engineer, eXtensoData

Every offer on 15 Points only for
F1Soft Employees
Fonepoints has brought up exclusive deals for F1soft 
employees and the best part? 

Redeem any offer just with 15 points and be eligible to 
win 2 Movie Tickets every week. 

Don’t miss out on this amazing opportunity!

Yes, you can now unlock a variety of high-value 
rewards with just 15 points and get a chance to

win 2 Movie Tickets every week.  

Here’s how you can take advantage of these 
amazing offers: 

Download the Fonepoints app:
If you haven’t already, get it today and click on all
the exclusive deals waiting for you. 

Redeem any offer via Fonepoints app:

Choose any available offer and redeem it through the
app just with 15 Points.

Merchant must claim the code:

Ensure the merchant enters the code you provide
into their system. This is crucial for tracking your

entry and determining winners. 

Weekly participation required:

To be eligible for 2 FREE Movie Tickets each week, you 
must repeat the process—redeem and claim an
offer via Fonepoints app—each week. Note that 
participating in this week’s offer does not

make you eligible for next week’s drawing. 

Download the Fonepoints app now and
start collecting your weekly gifts
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Year of
Collaboration
As part of the “Year of Collaboration” at F1Soft, 
two impactful sessions were conducted to 
inspire innovation and knowledge sharing. 
F1ARL Idea Fest provided a platform for teams 
to showcase creative ideas. Meanwhile, 
Chicken Soup for Marketing brought 
together marketing professionals to share 
their experiences, insights, and strategies, 
fostering a culture of mentorship and learning. 
Both initiatives highlighted the core values 
company, reflecting F1Soft’s commitment to 
nurturing collaboration across the organization 
for a stronger and more innovative future.

Hello everyone! You’ve probably 
noticed the glass board at the 
reception area—it’s now our new 
dedicated picture wall! If you 
have captured moments with 
your colleagues or any photos 
that represent collaboration & 
our journey together, we’d love to 
display them!

Mail your pictures or one drive link
at simran.gorkhali@f1soft.com to
get featured!

F1ARL Idea Fest Season 1

Chicken Soup for the Marketing Soul by BizClub

Chicken Soup for the Marketing Soul by BizClubHealth Camp @Fonepay

Health Camp @Fonepay

Health Camp @Fonepay

Sushrin, Jum Jum

Salina, Fonepay

Yunus, FoneNXT

Abhisekh, F1Soft


