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Welcome back to Pitstop! Ushering in the year of collaboration, we have lots of exciting announcements 

waiting for you this month, so buckle up and let’s see what’s happening around the F1Soft Group.

First, a few words on the year of collaboration, followed by our President’s Pen. Then, for all the updates on 

campaigns and launches, we have the F1Techscape, closely followed by another exciting collaborative 

project announcement. After that, a recap on the heartwarming collaborative Potluck organized by 

Esewa Money Transfer, which was well loved. Also, with International Youth Day just passing, we have 

a section on why financial literacy is important for Gen Z. Following is a coverage on Fonepay’s latest 

brand video. Faithfully behind is our Living the Values for this month, and for a bit of entertainment, we 

have Pitstop Recommends—all in the vein of friendship and collaboration. Lastly, our regular section of 

#LifeatF1Soft and our newly added #YearOfCollaboration.

As usual, you are always welcome to contribute to this newsletter in any part, whether you want to share 

a message, photos, or even recommend some songs and books. We would love to see your participation. 

Please email us at MarketingCommunication@f1soft.com, and we will take care of the rest.
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Ushering in The Year of Collaboration 2081/82
Staying true to our principles has been the cornerstone of our journey so far. This progress has been made possible by everyone in our F1Soft family’s 

unwavering commitment to our core values, which have shaped our core culture. With trust, we move forward—in collaboration with others.

An individual begins with a sprout of an idea, another waters and feeds the idea, another provides the right environment, and another looks after it. This 

way, the sprout is nurtured into a full blossom through the collaboration of everyone involved. F1Soft has blossomed into the Group it is today precisely 

because of these collaborations, with over 1300 individuals each staying true to our values and creating a recognizable culture.

Since collaboration plays such an important role and has truly propelled F1Soft to where it is now, it has been decided to dedicate this fiscal year 81/82 as 

the Year of Collaboration.
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F1 TECHSCAPE

GRAND PRIZE HOUSE 
REVEALED FOR MERO DIGITAL 
DESH CAMPAIGN

FONEPAY CONDUCTS SESSION
ON ENTERPRISE RISK MANAGEMENT

Recently, Esewa Money Transfer (EMT) revealed the top prize 

for their Mero Digital Desh Campaign, which is a gorgeous 

two-and-a-half-story home in Imadol, Ward No. 3, Lalitpur, 

situated on an area of 898.36 square feet. This campaign and 

situated reward demonstrates EMT’s dedication to recognizing 

its devoted customers and promoting digital transactions 

throughout Nepal.

Due to the tremendous response to the campaign and the 

amount of people who have participated, EMT has decided 

to extend the Mero Digital Desh Campaign until Kartik 30, 2081 

(November 15, 2024). So far, ten lucky winners have doubled their 

initial amounts, and four have received special surprises and 

with this extension, participants will have more time to interact 

with the campaign and improve their chances of taking home 

amazing rewards.

F1Soft International is thrilled to announce the launch of 

BizMessages, a bulk text messaging system that enables 

individuals, SME’s, businesses and entrepreneurs to directly 

connect with their audience instantly. With the BizMessages 

System, sending important updates, promotions, and staying 

connected is simpler than ever. 

With a range of messaging options created to guarantee 

dependable and smooth connectivity, BizMessages is a step 

forward in text message marketing. 

BizMessages Offers:

Bulk SMS Services: 
Authorized by Nepal Telecom and Ncell,  Biz Messages offers 

SMS services with a dependable fallback to ensure messages 

reach recipients even without internet access. This provides 

unmatched dependability by guaranteeing that receivers see 

messages even if they do not have internet access.

Viber Business Messages:
BizMessages integrates with Viber to allow users to send rich, 

engaging content. This service caters to both promotional and 

transactional needs, helping users connect with their audience 

in a more interactive way.

F1SOFT INTERNATIONAL LAUNCHES 

On July 11 and 12, 2024, Fonepay hosted an Enterprise Risk 

Management (ERM) session at two venues: the Alice Conference 

in Bakhundole and the Auditorium at F1Soft Tower. This 

comprehensive training aimed to empower CXOs, Heads of 

Departments (HoDs), and team leaders with essential skills to 

identify, assess, and manage risks effectively within their teams 

and the broader organization.

This training was conducted to equip CXOs, HoDs, and team 

leaders at Fonepay, with the knowledge and tools necessary 

to identify, assess, and manage risks within their teams and 

the broader organization. The session included not only 

engagements and discussions but also a video conference call 

with experts from India. The event was also honored to have the 

presence of Mr. Sashin Joshi, Chairman of Fonepay Payment 

Service Ltd. in the session, which added significant value for all 

participants.

Lead facilitator for the workshop was Mr. Lakshman Pandey of 

Vinco Consulting and Advisory Services, India. With his extensive 

background and knowledge in risk management, Mr. Pandey 

skillfully and clearly led the participants through the complexities 

of Enterprise Risk Management. 

Benefits of BizMessages

Greater Audience Reach: Regardless of the audience’s internet 

connectivity, users can reach a wider audience by combining SMS 

and internet-based (Viber) channels.

Enhanced Engagement: Viber’s capacity to supply interesting 

content together with SMS fallback enhances consumer happiness 

and interaction.

Effective Communication: BizMessages’ capabilities make it 

easier to manage a lot of messages and reply to a lot of clients in 

an effective manner.

With BizMessages, the mission is to elevate users’ communication 

strategies in the digital era. F1Soft is dedicated to providing 

individuals and businesses with the tools to connect effortlessly 

and effectively with their audience, driving connection, growth and 

success. Enjoy seamless SMS communication that’s fast, reliable, 

and effective.

Experience BizMessages, visit:
https://bizmessages.com/

Here Comes Biz Club
Nurturing Collaboration and Synergy Across F1Soft Group

F1Soft International is pleased to announce the launch of Biz 

Club, a vibrant new program designed to develop a strong 

internal knowledge-sharing ecosystem. The purpose of the 

Biz Club is to improve professional collaboration, synergy, and 

alignment amongst those working in a variety of client-facing 

teams, such as account management, strategy, business 

development, marketing, and sales.

The Purpose of the Business Club

Building a cohesive atmosphere where professionals from all the 

verticals can come together, exchange views, and coordinate 

their efforts is the main goal of Biz Club i.e to guarantee that all 

of the F1Soft Group’s client-facing teams have a uniform voice 

and collaborate to achieve shared objectives by promoting a 

cohesive strategy. 

Fun-Filled Monthly Sessions

Biz Club will hold monthly meetings designed to combine 

learning with fun. The plan is to make the learning process more 

interesting and memorable by adding aspects of fun into these 

sessions, which are intended to mirror the cultural pillars of 

F1Soft. Biz Club seeks to provide a setting where professionals 

may enjoy the process of exchanging knowledge while also 

learning through the integration of interactive exercises and 

teamwork. 

Meet the Team

Head Coach: Adwait Tuladhar will be leading the Biz Club, as the 

Chief Marketing Officer of F1Soft International he will be bringing his 

extensive experience and leadership skills to the role to facilitate 

proper guidance to all the collaborators in the club. 

Assistant Coach: Supporting Adwait dai in his role as Assistant 

Coach, Ashish Gautam, Chief Business Officer of eSewa will be 

bringing his expertise and enthusiasm to help drive the club’s 

activities to meet its goal.

Facilitator: Simran Gorkhali, Assistant Corporate Relationship, 

F1Soft Group will serve as the Facilitator for Biz Club, ensuring that 

each session runs smoothly and effectively while  coordinating the 

sessions.

*Please note that the team will be changed every Fiscal Year.

With the year of collaboration upon us it’s time to take this 

spectacular to connect with colleagues from various verticals, 

share your knowledge, and contribute to a culture of continuous 

learning and improvement. Look forward to upcoming activities 

from Biz Club.

Esewa Money Transfer
Honors Diversity and Unity 
with a Staff Potluck Event

The team at EMT recently organized a potluck where the members 

each brought in handmade dishes. This program highlighted the 

various diverse groups that are represented within our organization 

and was a beautiful display of our team members’ rich and varied 

culinary traditions.

The potluck served as a symbol of the welcoming and cooperative 

atmosphere that characterizes EMT’s corporate culture as much as a 

meal. An environment of respect and friendship was fostered by the 

many backgrounds and distinct tastes that the employees brought to 

the table.

These kinds of gatherings are very important in building a sense of 

community in the workplace. We can deepen our shared beliefs and 

foster understanding by uniting over food to celebrate our diversity. 

The potluck promoted cross-cultural dialogue and understanding by 

allowing staff members to learn more about one another in addition to 

sharing their culinary history.

The accomplishment of this potluck gathering highlights how crucial 

inclusivity and teamwork are at EMT. We continue to create a dynamic 

and encouraging work atmosphere where everyone feels respected 

and appreciated because of these shared experiences.

Laying a Solid Financial Foundation
Whenever building something, you always have to make sure 

the foundation is stable, whether it be a house or a financially 

responsible future. Understanding basic concepts such as saving, 

debt management, investing, and budgeting is crucial in your 

financial journey, with these terms being the ABCs of finance. 

Especially having a solid understanding of investment possibilities 

is part of building new routes for your finances to take in the 

future. However, regretfully, 44% of Gen Z respondents to a Charles 

Schwab survey said they lacked investment understanding. Hence, 

it becomes even more necessary for the youth to gain financial 

knowledge, as investment expertise and overall knowledge of 

finance can help Gen Z achieve their financial objectives and 

increase their wealth.

Building Responsible Spending Habits
A recent rising phenomenon among Gen Z seems to be Doom 

Spending. Intuit Credit Karma defines doom spending as the act 

of spending money despite economic worries. A recent study 

conducted by Intuit Karma reveals that 27 percent of Americans 

engage in doom spending as a coping mechanism for stress. 

Among Gen Z individuals, this figure climbs to 35 percent. This 

suggests that younger individuals prioritize immediate purchases 

for enjoyment over saving for an uncertain future. If you don’t 

consider the future and live vicariously in the moment, it is 

bound to come back to bite you. Especially with today’s youth, it 

The Importance
of Financial Literacy 
for Gen Z

According to Harvard Business Review, “Financial 

literacy is the understanding of financial 

terminology, statements, and concepts, and 

knowing how to use this information to make a 

financial impact.”

Financial literacy helps us plan our lifestyle and 

provides assistance to navigate through the complex 

economy by managing our personal finances properly. 

Especially in today’s fast-paced and ever-changing 

economy, it is important that financial literacy for the 

youth is prioritized. Alarming statistics, such as a recent 

American study showing that 73% of Gen Z would rather 

spend their money now instead of saving for the future, 

highlight this need. In terms of financial responsibility, 

we can say that the previous generation managed 

their finances well, but recently, we see more and more 

youths giving up on savings. Therefore, it becomes more 

crucial than ever to highlight the necessity of financial 

literacy in Gen Z, the youth responsible for our future. 

Following are some key reasons of  why financial literacy 

is important for Gen Z:

seems crucial to highlight the importance of building responsible 

spending habits and increasing financial literacy as the trends 

don’t seem positive.

Making Informed Decisions
Financial literacy helps examine financial items, including credit 

cards, insurance, and loans, which you need to make informed 

decisions. When Gen Z is well-versed in terms, fees, and interest 

rates, they can make well-informed decisions that support their 

financial objectives. Lately, especially with the internet, we see 

more financial lingo popping up, but it is often an appropriation 

of finance and doesn’t really promote informed decisions, like the 

above-mentioned doom spending. Therefore, it becomes even 

more important to raise financial literacy so people can start 

choosing financial habits that will positively impact their way of life.

Developing Wealth and Stability in Finances
Through financial literacy, Gen Z can begin to learn about the 

various ways of cultivating wealth. From investing in the stock 

market to stepping into entrepreneurship. To be successful and 

build reliable finances, it is necessary to be well-educated in what 

financial literacy entails. Here, all the above steps add up: knowing 

the basics helps figure out all the things that will help and all that 

won’t. Then, you’ll make responsible spending habits and informed 

decisions to put your finances to good use, which will eventually 

help you in building wealth and developing stability in your 

finances.

LIVINGLIVING
THE VALUESTHE VALUES
Building Understanding Through Respect

showing that their values are respected. Like 

this I try to ensure productivity while ensuring 

my interactions remain respectful all time.

Can you describe a specific instance where 
you successfully navigated a conflict 
while maintaining respect for all parties 
involved?

I remember an incident during Dashain. We 

were having fun, and I posted a particular 

clip on social media about us playing 

games. However, we don’t encourage these 

types of activities at work so I was called in 

by Piyush dai, he told me so and I accepted 

that I was in the wrong. I had to respect 

the company’s regulations, and although I 

didn’t know about the rule initially, I promptly 

removed the post once I learned about 

it. This incident showed the importance 

of respecting company regulations and 

showed me that listening to both parties is 

important to find a common ground and 

resolve conflicts.

In the tech industry, rapid changes and 
high-pressure environments are common. 
How do you maintain respect for your 
colleagues and yourself during stressful 
times?

If I’m stressed, it can easily lead to 

aggression. It’s important to alert colleagues 

that you’re not in a good mental condition 

and request space to manage your stress. 

We should do the same for each other, 

creating an understanding environment. By 

conveying our feelings and respecting each 

other’s needs, we can cope better with stress 

and move forward as a team.

Mentorship and knowledge sharing 
are important aspects of respect in the 
workplace. How do you contribute to 
the growth and development of your 
colleagues?

There isn’t a specific incident, but at F1Soft, 

we frequently have new people joining. Not 

everyone learns at the same pace; some are 

fast learners, and some are slower. We need 

to recognize this, understand how we can 

help them, mentor them, and support their 

growth. Patience and understanding in our 

supervision can create a positive impact, 

helping everyone move forward.

How does the value of respect influence 
your decision-making process?

I value people’s ideals and perspectives, 

recognizing that every individual is unique. I 

don’t assume that everything I do is right. By 

considering the perspectives of both parties 

involved and putting myself in their shoes, I 

can make decisions that are best and widely 

accepted. Respecting others’ viewpoints 

helps in making balanced and thoughtful 

decisions.

Working as a Software Engineer and 

SCRUM Master, Rossy Phuyal is an 

open-minded software engineer who is 

extremely diligent in her responsibilities. 

Rossy always takes into consideration all 

the parties involved in her work and moves 

forward, ensuring that everyone’s opinion 

is respected. While working full-time, Rosy 

is also pursuing her Master’s in Psychology, 

always earnest and steadfast both at work 

and off. Let’s dive in to see what living with 

respect means to Rosy:

In your words, what does living with respect 
mean to you?

Living with respect means acknowledging 

the diverse perspectives and ideas of the 

people we work with, including stakeholders 

from all the involved parties like marketing, 

sales, development, product end-users. To 

deliver a good product, we must respect 

every idea that comes from the diverse 

people responsible. We should evaluate their 

ideas, minimize conflicts, and aim to create 

the ideal product. Managing these ideas 

with respect is crucial because we can’t 

escape the product development process. 

By respecting everyone’s views and giving 

meaning to them, we can move forward in 

a healthy environment. For me, that is living 

with respect.

Every individual is different, from their na-

ture to their thought processes. We must 

acknowledge this and learn how to interact 

with each person. Understanding this diver-

sity helps us work better together, which is 

what respect means to me.

How do you ensure that your interactions 
with team members, both in-person and 
online, are respectful and productive even 
in times of conflict?

First, you have to be very patient. Some 

people might believe that what they say is 

always right. We can’t have that mentality; 

we must listen to everyone’s perspective. A 

person can never be right all the time but 

the same goes with not being wrong all the 

time, so we have to analyze their opinions, 

decide what is right and wrong, and com-

municate our conclusions humbly while 

A note to F1Soft:
This is the second company I’ve worked at 

and it has been such a different environment 

compared to my previous one. F1Soft is 

systematically managed, welcoming, and the 

supervision is great. Although I had a hard time 

initially, adapting became easier because of the 

supportive seniors and the healthy environment. 

I hope that F1Soft continues to develop good 

products like now and maintains its current 

positive upward trend.

“Within F1Soft, there exist 13 companies, and inside 

these companies, there exist more than tens of teams. 

Coordinating between so many people isn’t always 

easy, but we’ve made it this far because everyone 

relies on and pushes each other to reach greater 

heights. Through our culture of collaboration and 

getting to know one another, we’ve built this successful 

ecosystem of companies running and moving towards 

the democratization of financial services to create 

new possibilities for economic progress and individual 

prosperity. And so, as we step into another fiscal year, I 

am eager to announce that we are declaring FY 2081/82 

the Year of Collaboration at F1Soft Group. This is not just 

a theme; it’s a commitment to the ethos that have been 

the foundation of our past achievements and the fuel for 

our future.

We are an organization known for bringing about big 

changes in the lives of the people that we serve and the 

nation that we live in. If we all take a moment to pause 

and think, we will realize that all our milestones, whatever 

we have achieved, whatever we are known for, have all 

been the result of working together with each other as 

a single entity. When we ride on each other’s strengths, 

we tend to expand our individual horizons and multiply 

our possibilities. And we end up doing something truly 

remarkable!

It is our collaborative spirit that will allow us to stand 

out in today’s competitive market and ever-changing 

business landscape. We need to harness our collective 

energies, expertise, and experiences to not only adapt, 

but to lead and redefine industry standards. It is 

high-time and perhaps the right time that F1Soft group 

introduced a game-changing innovation once again.

Our collaborative efforts this year will be led by our Chief 

Growth Officer, Santosh Neupane. In full alignment with 

all verticals, Santosh will be spearheading our initiatives 

to ensure maximum synergy and effective execution of 

our plans. Please reach out to him with any thoughts, 

ideas and strategies you may have. Don’t wait for him to 

reach out to you.

 I urge each of you to embrace this culture of 

collaboration wholeheartedly. Participate, contribute, and 

share. Every idea counts, and every effort matters. Think 

as a group, not as verticals.

Let’s make ‘The Year of Collaboration’ a year that we will 

all be proud of!”

President’s Pen

Biswas Dhakal,
President, F1Soft Group

Fonepay Merai Lagi
With the start of the new fiscal year 81/82, Fonepay has recently 

launched its brand video, “Fonepay Merai Lagi.” The core 

motive behind the video is to make the daily lives of millions of 

Nepalese easier—whether it’s sending money quickly, safely, and 

conveniently through Fonepay Direct, paying bills like electricity 

and water effortlessly through Fonepay Bills, or making any 

purchase using Fonepay QR. Fonepay is a ‘reliable companion’ 

for some, a ‘time-saver’ for others, and ‘freedom’ for many. For 20 

million customers and 1.3 million businesses, Fonepay is their own. 

Fonepay is for everyone—’Fonepay is for me.’

Exploring the Behind-the-Scenes

Where did this concept come from?
“We wanted to create a brand video that truly represented our 

core. In the past, we focused on campaign-specific videos, 

but this time, we aimed to produce an umbrella video that 

encapsulates the essence of what Fonepay is all about, even 

looking at it in segments we wanted the video to convey the 

core of Fonepay, the way it has made the lives of merchants and 

users easier. This video is inspired by the role Fonepay plays in 

the lives of users across the country. We think the film captures 

their everyday moments of progress. For this we also chose to 

break from conventional storytelling, adding a quirky touch that 

we believe will resonate with our audience.” said Salina Nakarmi, 

Head of Marketing at Fonepay.

Fonepay is now deeply integrated into Nepali society. Many may 

not realize it, but imagine how inconvenient life would be without 

Fonepay—from the youths who often forget their wallets, to 

merchants juggling multiple creditors, to the bustling shopping 

plazas where providing change is a daily hassle. Life without 

Fonepay has become unimaginable. For some, Fonepay is a 

tool that streamlines their business operations; for others, it’s a 

lifestyle that reduces trips to the bank and ATM. To many, it’s a 

reliable companion that makes bill payments easier.

“One day, while working, I had a thought—‘MacBook ta merai lagi 

banyeko ho.’ From Keynote to all the other functions, without my 

MacBook, I wouldn’t be where I am now. That got me thinking: just 

like how the MacBook was made for me, all of our products are 

created with someone in mind (our target audience). We’re trying 

to solve a problem and be of assistance. Similarly, Fonepay was 

also made for that particular ‘someone,’ and that someone might 

just be its millions of users. For some, Fonepay is ‘merai lagi.’ That 

phrase really struck a chord with me, and I thought it was such a 

powerful idea, so I called Salina right away to share it with her,” 

said Abhisekh Maskey, Marketing & Communications Manager at 

F1Soft.

Building on this, the entire Fonepay team became actively 

involved. They started thinking, what would it be like if the product 

were absent for just one day? Fonepay has become a part of 

everyday life, and users may not realize it, but from making 

electricity bill payments that once required a trip to the NEA 

office to being able to do it anytime, anywhere with your phone, 

it’s a given now. People might not notice it, but Fonepay has 

solved the problem of travel and hassle for them. If Fonepay were 

unavailable for just one day, imagine the inconveniences we’d 

witness. ‘The beauty of technology is in its invisibility.’ Like this, 

Fonepay has invisibly become a part of our lives.

The entire team brainstormed extensively, developing the idea, 

‘malai bill tirna thau thau ma pugna jhyau lagcha Fonepay ta 

merai lagi ho’, Fonepay is solving different problems for different 

people in different ways but collectively to all ‘Fonepay ta merai 

lagi ho.’ 

This idea was then presented to several agencies. Eventually, G21 

developed the concept of ‘Fonepay ta mero lagi ABC ho,’ which 

became the foundation for the brand video. The team continued 

brainstorming all the adjectives that could define what Fonepay 

means to its users. The entire Fonepay team contributed, jotting 

down ideas on the glass walls of the meeting room and even 

sitting on the floor to write. In between jokes some of the brilliant 

bits were invented. The script evolved into an in-house project, 

and although the process was challenging, the team found the 

final outcome incredibly rewarding. All in all the team found the 

entire process extremely fun.

The Final Takeaway
And thus, we have the brand video that encapsulates what 

Fonepay means to millions of users—’Fonepay Merai Lagi.’ A part 

of our lives that has become seamless that we don’t even realize 

it, that is what Fonepay is to us now.  What about you? What is 

Fonepay to you?

PITSTOP RECOMMENDS

DEAD POETS SOCIETY
AN EXAMPLE OF THE TRANSFORMATIONAL 
IMPACT OF FRIENDSHIP AND MENTORSHIP MAY 
BE SEEN IN DEAD POETS SOCIETY. PERSONAL 
GROWTH CAN BE FACILITATED BY SUPPORT 
AND ENCOURAGEMENT, AS DEMONSTRATED 
BY THE STRONG BONDS AMONG THE KIDS 
IN MR. KEATING’S CLASS. THEY SHOW 
THAT FRIENDSHIP CAN BE A CATALYST FOR 
TRANSFORMATION AND REAL LIFE BY WORKING 
TOGETHER TO ENCOURAGE ONE ANOTHER TO 
OVERCOME SOCIAL BARRIERS.

BREAKFAST CLUB
THE BREAKFAST CLUB INVESTIGATES THE 
FORMATION OF MEANINGFUL CONNECTIONS 
BETWEEN INDIVIDUALS WITH DISPARATE 
BACKGROUNDS. MUTUAL RESPECT 
AND SELF-REALIZATION RESULT FROM 
THE STUDENTS WORKING TOGETHER 
THROUGHOUT DETENTION. OUR COMMON 
HUMANITY IS HIGHLIGHTED BY THE FILM, 
WHICH EMPHASIZES THAT SHATTERING 
PREJUDICES AND BOUNDARIES CAN LEAD TO 
GENUINE FRIENDSHIPS.

GUARDIANS OF THE GALAXY
THIS IS AN ODE TO THE POWER OF DIVERSITY 
AND IMPROBABLE FRIENDSHIPS. BECAUSE OF 
THEIR UNLIKELY COOPERATION, THE OUTCAST 
GANG BECOMES A POWERFUL FORCE THAT 
DEMONSTRATES HOW COLLABORATION CAN 
OVERCOME ENORMOUS OBSTACLES. THE 
MOVIE EMPHASIZES HOW FRIENDSHIPS 
MAY BLOSSOM IN THE LEAST EXPECTED OF 
CIRCUMSTANCES, RESULTING IN INDIVIDUAL 
ATONEMENT AND GROUP SUCCESS.

With the month of friendship and our year of collaboration
upon us here is a bunch of media recommendations on the wonderful bonds of human connection.

Collaboration in Design:
Design Center of Excellence
A part of F1ARL (Advanced Research Lab), the Design 

Center of Excellence (CoE) was created to drive continuous 

improvement by formulating and implementing policies, 

as well as researching disruptive and continuous 

advancements in its field of expertise. It serves as a space 

where designers across the Group can come together to 

brainstorm new ideas, stay updated on developments 

across all verticals, and ensure that no one feels isolated.

#YearOfCollaboration
Collaboration in Tech:
Introducing the INFRA Club
For the development of anything, there need to be basic 

physical and organizational structures and facilities. In the 

construction of a building, it’s the cement; in the formation 

of a Fintech organization, it’s the core tech team. That is 

what the INFRA ( Innovation Nurturing Fun and Research 

Alliance) Club is all about—being the core infrastructure 

of F1Soft. A part of F1ARL (Advanced Research Lab) & a 

collaboration between all the tech teams at F1Soft, the 

INFRA Club is led by Maitri Bajracharya, Systems Manager 

at Fonepay and President of the INFRA Club, to manage the 

effective operation of all the necessary checkpoints in the 

development process of any technology.

Collaborative Product Demos
Knowledge Sharing Session with the Customer Facing Teams and the Teams responsible for Deployment. A collaboration 

between different departments to make sure that everyone presents a unified voice when asked about our products. The 

tech side and the business side coming together so each department can run smoothly.

Design Center of Excellence Icebreaker Event &
Role of Design in Agile Team

#LifeatF1Soft

Congratulations to
F1Soft Toastmasters Club

ShrawanVibes

Rossy Phuyal,
Software Engineer, F1Soft

CONGRATULATIONS
TO eSewa ON SURPASSING
1 CRORE DOWNLOADS
ON PLAY STORE
On August 14, 2024, eSewa surpassed 1 crore downloads on the 

Google Play Store, marking a significant milestone in its journey 

of innovation and trust. We extend our heartfelt congratulations 

to the eSewa team for this accomplishment, made possible by 

the dedication of the entire team, eSewa agents, merchants and 

the loyal users. Let’s take this moment to appreciate this proud 

achievement for the entire F1Soft Family. Here’s to continuing to 

drive innovation in digital finance and setting new records and 

benchmarks.


