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Esewa Money Transfer Announced Winner of House Prize, eSewa Wraps Up Maha Utsav 
Campaign, Latest Trending Tech Insights Around Globe and more!

Christmas and New Year is just around the corner, we hope you’re buzzing with 

excitement and have some fun plans lined up to celebrate with your loved ones. 

With winter now in full swing, make sure to keep yourself warm. So, grab your 

favorite hot drink, find a comfy spot, and let’s dive right into this month’s exciting 

edition of Pitstop!

First up, we’ve got the roundup of key events and updates from last month 

around F1Soft Group. Up next, we dive into F1Techscape to bring you the latest 

tech news from around the globe. Coming up, we have our regular employee 

features: Living the Values, offers from OrangeNXT and Fonepoints, and 

wrapping up with #LifeatF1Soft.

As usual, you are always welcome to contribute to this newsletter in any part, 

whether you want to share a message, photos, or even recommend some 

songs and books. We would love to see your participation. Please email us at 

MarketingCommunication@f1soft.com, and we will take care of the rest.

WELCOME BACK TOWELCOME BACK TO

PITSTOP! PITSTOP! 

#LifeatF1Soft
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Fonepay proudly announces the 

extension of its partnership with 

Nepali cricket sensation Kushal 

Bhurtel as their Brand Endorser. 

This collaboration celebrates 

the shared vision of uniting 

the nation through cricket and 

promoting seamless digital 

payment solutions. As a dynamic 

and inspiring athlete, Bhurtel 

embodies the spirit of innovation 

and excellence, aligning perfectly 

with Fonepay’s mission. Together, 

they aim to achieve many more 

milestones, fostering growth and 

connectivity in Nepal.

Fonepay Extends Partnership with
Cricket Star Kushal Bhurtel

At Fonepoints, rewards are not just prizes—they’re 

our way of recognizing our valued employees 

and users. Fonepoint successfully concluded 

its exciting “Redeem, Claim & Win” campaign, 

delighting participants with fantastic prizes. The 

campaign had great participation, with over 352 

employees joining and lucky winners walking 

away with amazing prizes ranging from premium 

gadgets to relaxation packages.

 

Following the success of Fonepoint’s recent 

“Redeem, Claim, and Win” and “Point Game” 

campaigns, the company is excited to announce 

that even bigger rewards are on the horizon! As 

preparations for the next wave of campaigns 

begin, Fonepoint looks forward to even greater 

involvement, fostering collective growth and 

stronger connections. Stay tuned for updates as 

Fonepoint continues to bring exciting offers to 

redeem for its loyal users.

Fonepoints 
Concludes Redeem, 
Claim & Win 
Campaign!

The F1Soft Toastmasters Club celebrated its 47th meeting with 

a special joint session with the Kathmandu Toastmasters Club. 

This memorable event brought together enthusiastic members 

from both clubs, fostering collaboration, learning, and mutual 

inspiration. 

Held in a warm and engaging atmosphere, the meeting 

included speeches, table topics, and evaluations, showcasing 

the skills and talents of the participants. Members shared their 

experiences, ideas, and stories, creating a platform for personal 

growth and public speaking excellence.

This joint meeting was a fantastic opportunity for both 

clubs to learn from each other’s strengths and bond as a 

community. It highlighted the shared commitment to improving 

communication and leadership skills, which are core values of 

Toastmasters International.

F1Soft Toastmasters Club Celebrates 47th 
Meeting with Kathmandu Toastmasters

John B. Park recently addressed an enthusiastic audience 

in a session titled “The Art of User Feedback in Fintech.” In 

this session, he delivered his thoughts on how user feedback 

serves as a cornerstone for innovation and improvement in 

financial technology. Park shared actionable insights, including 

methods to gather meaningful feedback, interpret user needs, 

and implement changes that enhance product experiences. 

Through relatable examples and clear strategies, he 

emphasized the critical role of listening to users in building trust 

and driving growth in fintech. The session was both enlightening 

and practical, offering attendees tools to refine their approach 

to user engagement.

Guest Speaker’s Session - Mastering User 
Feedback in Fintech: Insights from John B. Park

In a time marked by economic uncertainty 

and market instability, finding a safe, lucrative, 

and flexible place for your savings can feel like 

searching for a needle in a haystack. With high 

market volatility, investments in the stock market 

can be a huge risk. Likewise, traditional investment 

options like putting your money in Fixed Deposit 

also won’t be rewardful as most of the banks offer 

painfully low returns of just 5-6% annually, and 

require you to lock up your money for more than 

a year to get a return. So, where can you hold your 

money to get the most out of it while maintaining 

the flexibility to use it anytime? The answer is 

simple: OrangeNXT. 

OrangeNXT offers the highest 5% interest rate 

that’s also on a normal savings account. You can 

enjoy high returns and flexibility without needing 

a minimum deposit or locking up your money for 

a long time, unlike a Fixed Deposit, giving you the 

financial freedom you deserve. With over 100K 

downloads on Google Play Store, OrangeNXT is 

steadily becoming a people’s choice of banking 

in this digital era. OrangeNXT offers more than just 

banking services—you can effortlessly manage 

your finances with powerful features like Expense 

Tracker, Smart Budgeting, and smart savings 

options such as Goal-Based Deposits and Flexi 

Pot.

Maximize Your Money with Highest Interest Rate 
in OrangeNXT Savings Account

F1 TECHSCAPE

Jaguar, the iconic luxury car 

brand, has found itself in hot water 

after unveiling a bold rebrand 

and advertising campaign aimed 

at redefining its image. The 

campaign, which highlights a 

sleek new logo and emphasizes 

a futuristic, electric-first identity, 

was expected to wow audiences. 

Instead, it has sparked mixed 

reactions, with some fans praising 

its ambition and others criticizing it 

as a departure from Jaguar’s rich 

heritage.

At the heart of the controversy 

is the company’s decision to 

pivot away from its classic luxury 

appeal to focus on innovation 

and sustainability. While the 

move aligns with global trends 

toward electrification, many loyal 

customers feel the brand has lost 

touch with its legacy of elegance 

and performance. Social media 

has been buzzing with divided 

opinions—some users applaud 

Jaguar for its forward-thinking 

approach, while others lament the 

shift as abandoning what made 

the brand iconic in the first place.

Jaguar, however, remains firm in 

its vision. Company executives 

have defended the rebrand, 

stating that the changes reflect 

a necessary evolution to stay 

relevant in a rapidly changing 

market. “We’re embracing the 

future while staying true to our 

core values,” a spokesperson 

emphasized. Whether Jaguar’s 

gamble pays off remains to be 

seen. The backlash highlights 

the challenges legacy brands 

face when balancing innovation 

with tradition. As the dust settles, 

Jaguar must navigate this critical 

period carefully to retain its loyal 

fan base while attracting a new 

generation of customers.

Jaguar Faces Backlash Over Bold 
Rebrand and Ad Campaign

Snapchat is no stranger to innovation, but its latest 

launch, Spectacles 5, is turning heads for all the right 

reasons. These augmented reality (AR) glasses are more 

than just a tech gadget; they’re a glimpse into the future 

of wearable technology. With cutting-edge features 

and a sleek design, Spectacles 5 is redefining how we 

interact with the digital and physical worlds.

What makes these glasses stand out is their seamless 

integration of AR into everyday life. Equipped with 

advanced cameras, smart sensors, and a lightweight 

frame, Spectacles 5 allows users to overlay digital 

content onto the real world in real-time. Imagine trying 

on virtual outfits before buying, creating 3D art in 

mid-air, or navigating a city with AR directions projected 

right in front of your eyes. The possibilities feel endless, 

and for tech enthusiasts, downright thrilling.

Snapchat’s focus on accessibility is also evident. Unlike 

many AR devices that feel clunky or overly technical, 

Spectacles 5 is designed to feel natural. The stylish look 

means you can wear them comfortably, whether you’re 

strolling through a park or attending a social event. 

Whether you’re a tech enthusiast or just curious about 

what’s next, Spectacles 5 offers an exciting preview of 

what AR wearables could become. It’s not just about 

snapping pictures anymore; it’s about redefining how we 

see and interact with the world around us.

Snapchat Spectacles 5:
A Glimpse into the Future of AR Wearable Technology

OFFERS

OrangeNXT month: Employee Campaign

We’re thrilled to announce our brand new 

campaign OrangeNXT Month to our F1Soft Group 

employees to make your Christmas and New Year 

even more exciting. Participate and win amazing 

gift hampers. Campaign is valid from December 

12 2024 to January 12 2025. For more information: 

https://orangenxtapp.com/blogs/orangenxt-

month-participate-and-win-big

Sibesh Giri
Head - Retails
eSewa

Living the Values:
Building Trust in Every
Step We Take

Meet Sibesh Giri, the Head of Retails at eSewa. His daily 

routine revolves around fostering relationships with 

retail merchants, analyzing market opportunities, and 

developing strategies to expand eSewa’s digital payment 

network. He leads a dedicated team, oversees merchant 

onboarding, and drives innovation to ensure seamless 

payment solutions.

Let’s hear from him about what living with trust means 
to him :

To me, trust is the foundation upon which all other values 

are built. It starts with believing in the intentions and 

capabilities of others. Trust means honoring your word, 

being dependable, and respecting the unique strengths 

and weaknesses of those around you.

When I interviewed at F1Soft (eSewa), my manager 

demonstrated the true essence of trust. Rather than 

focusing solely on my experience, he saw the potential 

in my attitude and drive for success. That belief not 

only gave me the opportunity to prove myself but also 

reinforced the company’s commitment to nurturing talent 

and shared vision.

For me, trust goes beyond words—it’s about togetherness. 

‘Together we work, grow, and achieve.’ Without trust, 

progress stalls—because without the ‘T,’ we begin to ‘rust.’

eSewa is celebrating two exceptional years of 

partnership with Nepal’s cricket star, Rohit Kumar 

Poudel. Over this time, Poudel has not only inspired 

countless cricket fans but has also embodied 

the spirit of ambition and excellence that aligns 

perfectly with eSewa’s vision.

This collaboration has seen both eSewa and Poudel 

grow, achieving milestones in their respective 

fields—Poudel as a trailblazer in Nepali cricket and 

eSewa as a leader in digital financial solutions. 

By renewing this partnership, eSewa reinforces 

its commitment to empowering dreams and 

supporting talents that make Nepal proud. As 

Nepal’s favorite digital wallet and one of its most 

promising sports icons, eSewa and Poudel look 

forward to achieving even greater heights together.

eSewa Celebrates Two Years of Partnership with
Rohit Kumar Poudel

Esewa Money Transfer has announced the grand 

winner of its ‘Mero Digital Desh’ campaign! Ms. Anjula 

Ghimire has won a brand-new house in Kathmandu 

as the grand prize.

The winner was revealed on Wednesday, November 

27, during a live event streamed on Esewa Money 

Transfer’s Facebook page and broadcast on Kantipur 

Television. Ms. Ghimire was selected through a digital 

lucky draw and received a stunning two-and-a-half-

story house on 898.36 sq. ft. of land in Imadol, Lalitpur.

Launched two years ago, the ‘Mero Digital Desh’ 

initiative encouraged the use of formal remittance 

channels and digital services. The campaign, held 

from September 18, 2023, to November 15, 2024, 

offered participants the chance to win this incredible 

prize by sending remittances digitally to eSewa 

wallet.

Esewa Money Transfer Announced Winner of House Prize 
Under Mero Digital Desh Campaign

Esewa Money Transfer has reappointed 

renowned cricketer Dipendra Singh Airee as its 

brand ambassador. Known for his exceptional 

performances on the cricket field, Airee embodies 

resilience, commitment, and youth empowerment—

values that align closely with Esewa Money Transfer’s 

vision.

Through this partnership, Esewa Money Transfer 

aims to further strengthen its connection with Nepali 

youths and the broader community, promoting the 

ease and accessibility of digital remittance services. 

This collaboration signifies a shared commitment to 

fostering innovation and excellence, both in sports 

and financial services, to empower Nepalese at 

home and abroad.

Esewa Money Transfer Reappoints Nepali Cricketer
Dipendra Singh Airee as Brand Ambassador

eSewa Concludes Maha Utsav Campaign
The eSewa Maha-Utsav offer, launched to make 

this festive season more thrilling, has officially come 

to a close. With thousands of participants enjoying 

exciting prizes like daily flash sales and dreaming 

of winning the grand prize—a brand-new Nammi 

Electric Car—the campaign added extra joy to 

Dashain, Tihar, and Chhath celebrations across 

Nepal. 

eSewa extends heartfelt gratitude to everyone who 

participated and made the Maha-Utsav a grand 

success. The offers of the eSewa Maha-Utsav 

campaign were available from Ashoj 1 to Kartik 

30, and winners of prizes, including the iPhone 16 

Pro and grand prize, NAMMI car will be selected 

through a lucky draw conducted via Facebook Live. 

Stay tuned, as the winners of the campaign and 

of the grand prize, Nammi Electric Car will also be 

announced soon!

Ideafest Presentation

Ideafest Presentation

Ideafest Presentation Ideafest Presentation

Chicken Soup for the Marketing Soul - BizClub 
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From the Ideafest Final Presentations, 

where creativity turned into actionable 

ideas, to BizClub’s ‘Chicken Soup for 

the Marketing Soul’ and fun interactive 

session filled with learning and 

inspiration— relive these experiences 

through these snapshots!

Digital literacy at Nawakantipur Cooperative ltd

Digital literacy at Imperial Business College

Mobile banking user engagement training at Sahara NepalMobile banking user engagement training at Sahara Nepal

Mobile banking user engagement training at Sahara NepalMobile banking user engagement training at Sahara Nepal

Digital literacy at Imperial Business College


